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Correspondence Chart Regarding FSA's Principles of Customer—Orientated Business Conduct

Entity Name The Hongkong and Shanghai Banking Corporation Limited, Tokyo Branch
WURL for Policy https://www.hsbc.co jp/en-gb,/bank-legal-information
BURL for Action and Status https://www.hsbc.co jp/en-gb,/bank-legal-information
Principle Status Section in the Policy Section in the Actions and Status Report
Policy in relation to Principles of Customer—
[Pursuit of the Customers’ Best Interests] Orientated Business Conduct Actions and Status Report Regarding Customer-Orientated
Business Conduct
Financial Business Operators should act in the best interests of their customers through carrying out business towards Conducted e Hongkens and Shanghal Banking Gorporation 2. Our Action Plan and Status (As of 1 November 2025)
P |customers in a faithful and fair manner, a high level of and p ethics. Financial Business B o o  Gonduct - Our Action Plan and Status (As of 1 November
" | Operators should endeavor to solidify such business conduct as part of the cornorate culture. riniples of Lustomer=Orientatec Business Londuc .
i Principle 2: Pursuit of Customers’ Best Interests
n 2. Pursuit of Customers’ Best Interests
i Policy in relation to Principles of Customer—
R Orientated Business Conduct Actions and Status Report Regarding Customer-Orientated
N . Business Conduct
inancial Business Operators should aim to maintain a stable customer base and revenue raising via providing good| The Hongkong and Shanghai Banking Corparation
Note |quality service based on the efforts to carry out Customer Oriented Business and pursuing the customers’ best| ~Conducted T i g Cohar: 2. Our Action Plan and Status (As of 1 November 2025)
interests when transacting with customers. Principles of Oustomer-Orientated Business Conduct
Principle 2: Pursuit of Customers’ Best Interests
2. Pursuit of Customers’ Best Interests
Policy in relation to Principles of Customer—
[Appropriate Management of Conflicts of Interests] Orientated Business Conduct Actions and Status Report Regarding Customer-Orientated
Business Conduct
Financial Business Operators should correctly understand potential confiiot of interests when transasting with customers, | ¢ 0 o The Hongkong and Shanghai Banking Corporation
o |and when a conflict of interests potentially exists, to manage such conflict appropriately. Financial Business Operators onducte Limited, Tokyo Branch’ s Policy in relation to 2. Our Action Plan and Status (As of 1 November 2025)
" |should have in place detailed policies regarding this topic. Principles of Customer—Orientated Business Conduct
: Principle 3 Appropriate Management of Gonflicts of Interest
. 3. Appropriate Management of Conflicts of Interest
o Financial Business Operators should also take into consideration points such as the impact the following items may| Policy in relation to Principles of Customer—
] ! ! ) )
! ave on or when the possibility of a conflict of interest: Orientated Business Conduct Actions and Status Report Regarding Customer-Orientated
5 S ) ) ; Business Conduct
- Cases where a Financial Business Operator engaged in the sale of financial instruments receives an agencyl The Hongkong and Shanghai Banking Corporation
Note |commission for the sale or solicitation of a financial product, from the firm who provided the product; Conducted ghone e vl
> sale. ' Limited, Tokyo Branch’ s Policy in relation to 2. Our Action Plan and Status (As of 1 November 2025)
~Cases where a Financial Business Operator engaged in the sale of financial instruments sells a financial product,| Primcinles of Guetomer-Orientated Busimess Conduct
which is provided from another firm in the same group entity, to their customers P Principle 3: Appropriate Management of Gonflicts of Interest
+Cases where an asset management team, who is within *the same entity or the same group as corporate-facing| 3. Appropriate Management of Gonflicts of Interest ple 5 Approp &
sales force, invests in firms with whom the corporate—facing sales force has business relationshi pprop &
5
. Policy in relation to Principles of Customer—
| (Disslosure of Gommissions, Fees and Other Gosts] Orientated Business Conduct Actions and Status Report Regarding Customer-Orientated
" Business Conduct
© | Financial Business Operators should provide their customers with detailed information of commissions or other fees Gonducted The Hongkong and Shanghai Barking Corparation 2. Our Action Plan and Status (As of 1 November 2025)
charged to the customer, including for what service such commissions or fees are for, in a way the customer can imited, Tokyo Branch s Policy in refation to - Our Action Plan and Status (As of 1 November
P [ odoretand, Principles of Customer-Orientated Business Conduct
! Principle 4: Disclosure of Commissions, Fees, and Other Costs
: 4. Disclosure of Commissions, Fees, and Other Costs
Policy in relation to Principles of Customer—
[Provide Important Information in a Clear Way] Orientated Business Conduct Actions and Status Report Regarding Customer-Orientated
Business Conduct
Financial Business Operators should provide their customer with important information regarding the sale or solicitation GConducted The Hongkong and Shanghai Banking Corporation
eto. of financial products or/and services in addition to what is stated under Principle 4 above, in a way the customer can u Limited, Tokyo Branch’ s Policy in relation to 2. Our Action Plan and Status (As of 1 November 2025)
easily understand, considering the asymmetry in the amount and quality of information that can be obtained between the Principles of Customer-Orientated Business Conduct
customer and the Financial Business Operator. Principle 5: Provide Important Information in a Clear Way
5. Provide Important Information in a Clear Way
Important information should include:
) ; Policy in relation to Principles of Customer—
: t:a;:r.;srz:;n;sm :sses and other risks, and conditions of the trade of the financial product / service being offered o B oy Gabies Actions and Status Report Regarding Customer-Orientated
+ Type of customers which the Financial Business  Operator involved in the manufacturing of the products or| The Hongkong and Sharghsi Banking Gorporation Business Conduct
Notet Conducted )
servioes offered assumes. ) A u Limited, Tokyo Branch’s Policy in relation to 2. Our Action Plan and Status (As of 1 November 2025)
* Reason for selecting the financial product / service being offered to the customers (including reasons for the Principles of Customer-Orientated Business Conduct
Financial Business Operator to determine that the products or services fit the customer’s needs and intention); P ) . )
2l Bust ° ! Principle 5: Provide Important Information in a Clear Way
« Conflict of interest, if any, and its details (including. commission fees, etc., paid from third-parties) as well as 5. Provide Important Information in a Clear Way
explanation on the effect such conflict has on the transaction or business regarding the financial product / service| P
sold or solicited to customers;
Policy in relation to Principles of Customer— (Explanation on the non-applicability)
Orientated Business Conduct Policy in relation to Principles of Customer-Orientated Business Conduct
[ When selling or soliciting multiple financial products or services as a package, Financial Business Operators should|
* | Notea|et only provide information on whether it is possible to purchase individual produsts separately, but also important| \o¢ acciicapie The Hongkong and Shanghai Banking Corporation The Hongkong and Shanghai Banking Corporation Limited, Tokyo Branch’
i information regarding both the packaged and the unpackaged versions so that the customer is able to compare Limited, Tokyo Branch’ s Policy in relation to s Policy in relation to Principles of Customer-Orientated Business
n ((Note 2) - (Note 5) applies when providing information regarding commission fees, etc. Principles of Customer-Orientated Business Conduct Conduct
i 5. Provide Important Information in a Clear Way 5. Provide Important Information in a Clear Way
N
]
: Policy in relation to Principles of Customer—
Orientated Business Conduct Actions and Status Report Regarding Customer-Orientated
Business Conduct
Financial Business Operators should provide information in a clear and easy to understand manner with faithful The Hongkong and Shanghai Banking Gorporation
Note3|contents which woul leading, taking into account the customers' transaction record and financial| Conducted he Hongkong angl g Corps .
Knonlodze, Limited, Tokyo Branch’ s Policy in relation to 2. Our Action Plan and Status (As of 1 November 2025)
- Principles of Customer-Orientated Business Conduct
Principle 5: Provide Important Information in a Clear Way
5. Provide Important Information in a Clear Way
Policy in relation to Principles of Customer—
Financial Business Operators should provide information in a manner easy to understand, corresponding to the Orientated Business Conduct Actions and Status Report Regarding Customer-Orientated
complexity of the financial product / service being offered to customers. While Financial Business Operators may| Business Conduct
Noted|conduct simple information provision when seling or solciting simple and low-risk products, Financial Business| o1 cted The Hongkong and Shanghai Banking Corporation
Operators, when selling or soliciting complex or high-risk products must endeavor to ensure that a more clear and| Limited, Tokyo Branch’ s Policy in relation to 2. Our Action Plan and Status (As of 1 November 2025)
thorough information provision is conducted, including the basic structure such as the risk vs return, and by using] Principles of Customer-Orientated Business Conduct
materials arranged to make it easier for customers to compare the product to similar products. Principle 5: Provide Important Information in a Clear Way
5. Provide Important Information in a Clear Way
Policy in relation to Principles of Customer—
Orientated Business Conduct Actions and Status Report Regarding Customer-Orientated
- ) ) ) Business Conduct
When providing information to customers, Financial Business Operators should distinguish the information by levell The Hongkong and Shanghai Banking Corparation
Note5| Zﬂéﬂﬁ’:i“?&:&?ﬁiﬂ"‘"g the more important information, to, for instance, emphasize it especially to draw| ~Conducted Limited, Tokys Branch & Palizy in relation to 2. Our Action Plan and Status (As of 1 November 2025)
- Principles of Customer-Orientated Business Conduct
Principle 5: Provide Important Information in a Clear Way
5. Provide Important Information in a Clear Way
Policy in relation to Principles of Customer—
Orientated Business Conduct ) )
[Provide Suitable Financial Products/Services to Customers] fctions and Status Report Regarding Customer-Orientated
The Hongkong and Shanghai Banking Corporation usiness Gonduct
Financial Business Operators should structure / sell / solicit financial products / services that are suitable for the Conducted Limited, Tokyo Branch’ s Policy in relation to 2. Our Action Plan and Status (As of 1 November 2025)
particular customer, by understanding the customer’ s status of assets, transaction record, knowledge level, purpose of Principles of Gustomer-Orientated Business Conduct ur Action Plan and Status (As of 1 November
transaction and needs. ) e )
6. Provide Suitable Financial Products/Services to Principle 6: Provide Suitable Financial Products/Services to Customers
Customers.
Financial Business Operators should be mindful of the following then propose specific financial products and| 2‘::::«;:;:‘;3:; :‘;:g;:‘ﬂzf of Gustomer—
services based on this. Actions and Status Report Regarding Customer-Orientated
Business Conduct
Note| Proposals for specific financial products and services (including fees) must be provided in comparison to similar| ooy it [he Hongkong and Shanghai Banking Gorporation
products / services and substitute products / services handled by the Financial Business Operator, in a transversal| B e o B e Gonduct 2. Our Action Plan and Status (As of 1 November 2025)
way beyond the boundaries of each business law. P
Condut appropriate follow-up after the sale of financial products and services, with a long-term perspective, and| e ) Principle 6: Provide Suitable Financial Products/Services to Customers
e ar ec ulz;‘c;\'/rl‘rifssmable Financial Products/Services to
gf:‘géfj';ﬂ;"ﬂ :::g::mf of Gustomer- (Explanation on the non-applicability)
R Policy in relation to Principles of Customer-Orientated Business Conduct
" When selling or soliciting multiple financial products / services as a package, Financial Business Operators should| . The Hongkang and Shanghai Banking Gororation The Hongkong and Shanghai Banking Corporation Limited, Tokyo Branch”
i | Notez|When Not Applicable Limited, Tokyo Branch’ s Policy in relation to ; ) :
N consider whether the overall package is suitable for the specific customer. Principles of Customer-Orientated Business Conduct s Policy in relation to Principles of Customer-Orientated Business
Conduct
. & Provide Suitable Financial Products/Services to 6. Provide Suitable Financial Products/Services to Customers
]
N Policy in relation to Principles of Gustomer—
Orientated Business Conduct Actions and Status Report Regarding Customer-Orientated
Financial Business Operators structuring a financial product should, taking into account the characteristics of the Business Conduct
duct being structured, specify and publicize target clients’ investor type to whom the product is expected to be| Partial The Hongkong and Shanghai Banking Corporation
Note3|Produc! g 5P ! a VP o P v ed, Tokyo Branch’ s Policy in relation to
sold, and make sure that the Financial Business Operator who is selling the product will ensure that such| Gonducted B e e o B e Gonduct 2. Our Action Plan and Status (As of 1 November 2025)
expectation is met when selling. P
6. Provide Suitable Financial Products/Services to Principle 6: Provide Suitable Financial Products/Services to Customers
Customers




Financial Business Operators should, especially when selling / soliciting complex or high-risk financial products , as|
Noted|well as when selling /' soliciting products to customers belonging to investor—types that are more likely to inour|

Policy in relation to Principles of Customer—
Orientated Business Conduct

The Hongkong and Shanghai Banking Corporation

Actions and Status Report Regarding Customer-Orientated
Business Conduct

The fivancial instrumnts hould also be used a5 necessary to review the product governancs syetem, indluding the
process of product formulation, provision, and management.

Principles of Customer-Orientated Business Conduct

11. Post-Origination of Financial Products
(Supplementary Principle 4)

N Conducted " .
damage from financial transactions, carry out careful due diigence on whether it is appropriate or not to be seling /| """ Limited, Tokyo Branch’ s Polioy in relation to 2. Our Action Plan and Status (As of 1 November 2025)
n . . . Principles of Customer—Orientated Business Conduct
soliciting the particular product, in accordance with the product or the customer’ s investor—type.
6. Provide Suitable Financial Produsts/Services to Principle 6: Provide Suitable Financial Products/Services to Customers
Customers
Policy in relation to Principles of Customer—
Orientated Business Conduct Actions and Status Report Regarding Customer-Orientated
Business Conduct
Financial Business Operators should endeavor to depen the understanding by their employees regarding thel The Hongkong and Shanghai Banking Corporation
Note${structure, etc., of the financial products they handle, and topi y provide basic i on|  Conducted imited, Tokyo Branch’s Policy in relation to .
financial transactions to customers, based on their investor type. Principles of Customer-Orientated Business Conduct 2 Our Action Plan and Status (As of 1 November 2025)
6. Provide Suitable Financial Produsts/Services to Principle 6: Provide Suitable Financial Products/Services to Customers
Customers
Policy in relation to Principles of Customer—
Orientated Business Gonduct Actions and Status Report Regarding Customer-Orientated
To realize the best interests of customers as a whole, financial operators engaged in the sale of financial Business Conduct
. y - - The Hongkong and Shanghai Banking Corporation
instruments should coordinate with financial operators engaged in the composition of financial instruments, such as d
Note6 Conducted Limited, Tokyo Branch’ s Policy in relation to
providing information on the attributes of customers who actually purchased financial instruments, and information 2. Our Action Plan and Status (As of 1 November 2025)
> wh Principles of Customer-Orientated Business Conduct
on the customer reactions and sales status of financial instruments.
6. Provide Suitable Financial Produsts/Services to Principle 6: Provide Suitable Financial Products/Services to Customers
Customers
Policy in relation to Principles of Customer—
Orientated Business Conduct
A financial business operator engaged in the sale of financial instruments should endeavor to understand what kind Actions and Status Report Regarding Gustomer-Orientated
of efforts are being made by the financial business operator engaged in the composition of financial instruments to The Hongkong and Shanghai Banking Gorporation
Note7| the of product lepending on the complexity of the products, the characteristics| Conducted ed, Tokyo Branch’ s Policy in relation to -
of the financial instruments such as risks, etc., and if necessary, use them for selecting financial business operators Principles of Customer-Orientated Business Conduct 2 Our Action Plan and Status (As of 1 November 2025)
and products engaged in the composition of financial instruments. ) e )
6. Provide Suitable Financial Produsts/Services to Principle 6: Provide Suitable Financial Products/Services to Customers
Customers
Policy in relation to Principles of Customer—
[Appropriate Framework Eto. to Incentivize Employees] Orientated Business Conduct Actions and Status Report Regarding Customer-Orientated
The Hongkong and Shanghai Banking Corporation Business Conduct
Financial Business Operators should establish a compensation / performance evaluation processes, training framework, Conducted Limited e et ol s ¢ “t
p |and other framework which appropriately incentivizes employees, as well as an effective corporate governance framework onducte: P""' e ) ° fyg ;a“° _50 °‘°tyt‘“ d'eBa lon to Conduct 2. Our Action Plan and Status (As of 1 November 2025)
+ | designed to promote the pursuit of customers’ best interests, fair treatment of customers and effective management of rinciples of Gustomer-Orientated Business Gonduc
i |conflicts of interests . i
i i i 7. Appropriate Framework ete. to Incentivize Principle 7: Appropriate Framework etc. to Incentivize Employees
K Employees
> Policy in relation to Principles of Customer—
! Orientated Business Conduct Actions and Status Report Regarding Customer-Orientated
Financial Business Operators should notify the employees who are involved in these measures about the content| Business Conduct
7 The Hongkong and Shanghai Banking Corporation
implemented in accordance with these principles (including the otes attached thereto), as well as the content of
Note Conducted Limited, Tokyo Branch's Policy in relation to .
alternative measures to be taken in instead if not implemented, and estal a system to support and validate the 2. Our Action Plan and Status (As of 1 November 2025)
Principles of Customer-Orientated Business Conduct.
business operations of the employees.
7. Appropriate Framework eto. to Incentivize Principle 7: Appropriate Framework etc. to Incentivize Employees
Employees
s
Se
o] Policy in relation to Principles of Customer—
» ' |[Basic Philosophy] Orientated Business Conduct Actions and Status Report Regarding Customer—Orientated
1 " |Financial institutions engaged in the formulation of financial instruments should clarify the principles for providing better Business Conduct
i * |financial instruments to customers under the leadership of persons with sufficient qualifications as financial institutions Conducted The Hongkong and Shanghai Banking Corporation
m | |engaged in the formulation of financial nstruments, and build and implement governance in line with those principles, in ited, Tokyo Branch’s Policy in relation to 2. Our Action Plan and Status (As of 1 November 2025)
¢ * | order to provide added value to customers and make their own management sustainable through the provision of financial Principles of Gustomer-Orientated Business Conduct
n, |instruments and services. y Principle 1: Basic Philosophy
N 8. Basic Philosophy (Supplementary Principle 1)
2y
]
lioy in relation to Principles of Customer—
[Structure Development] Pol
Financial firms involved in the formulation of financial instruments should develop a framework to ensure the Orientated Business Conduct g“‘”‘s ﬂ"c“ Ss““ts Report Regarding Customer-Orientated
effectiveness of product governance throughout the life cycle of financial instruments, based on the principles for providing The Hongk 4 Shanghai Banking G " usiness Gonduct
better financial instruments to customers. Conducted R tod, Totors Branct & Polioy i relation sa 2. Our Action Plan and Status (As of 1 November 2025)
In this regard, financial firms involved in the ion of financial it ly manage the quality P e I‘ ° fyg ;anc 750 o ‘ctytmdr;auc" © Conduct - Qur Action Flan an atus (As o ovember
of each process of the formlation, provsion, and management of financia instruments and establish systems to ensure rinciples of Gustomer-Orientated Business Gonduc .
Supplementary Principle 2: Structure Development
their effectiveness.
9. Structure Development (Supplementary Principle 2)
Se
» Policy in relation to Principles of Customer—
ol Financial firms involved in the formulation of financial instruments should establish a framework for verification by Orientated Business Conduct Actions and Status Report Regarding Customer—Orientated
[ the Management Department, etc. to ensure the effectiveness of product governance throughout the life cycle of Business Conduct
7 | Notet|financial . from the to ption, an of quality control in each process of| o cred The Hongkong and Shanghai Banking Gorporation
™o formulation, provision, and management., When necessary, the Company should consider the mechanism for Limited, Tokyo Branch’ s Policy in relation to 2. Our Action Plan and Status (As of 1 November 2025)
b incorporating opinions from outside directors, outside experts, and third-party organizations that evaluate funds, Principles of Customer-Orientated Business Conduct
" etc., depending on the size of the business and of the financial it provides. Supplementary Principle 2: Structure Development
. 9. Structure Development (Supplementary Principle 2)
"2
Policy in relation to Principles of Customer—
Orientated Business Conduct Actions and Status Report Regarding Customer—Orientated
N ; ; ) - - Business Conduct
Financial firms involved in the formulation of financial instruments should establish a PDCA cycle, including
Note2|reviewing their systems for ensuring product governance in a timely manner, based on verification of the Conducted The Hangkang and Shanghai Banking Gornaration .
' . Limited, Tokyo Branch’s Policy in relation to 2. Our Action Plan and Status (As of 1 November 2025)
effectiveness of product governance.
Principles of Customer—Orientated Business Conduct
Supplementary Principle 2: Structure Development
9. Structure Development (Supplementary Principle 2)
[Handiing of Financial Products at the Time of Manufacturing] Z"."”V in ':';““.” to Pg””‘;‘es of Gustomer— A 4 Status Report Regarding G o "
Finanial firms involved in the formulation of financial instruments should consider the true needs of customers, consider rientated Business Gonduct onione A St Report Regarding Gustomer-Orientate
whether the financial instruments they formulate best meet those needs, and examine the sustainability of their products The Hongk 4 Shanghai Banking G usiness Conduct
and the reasonableness of them as financial instruments. Gonducted L T oo &, S orporation 2. Our Action Plan and Status (As of 1 November 2025)
In addition, from the perspective of realizing the best interests of customers, the Bank should identify the appropriate onducte G o o ond ur Action Plan and Status (As of 1 November
assumed customer attributes for sale in accordance with the characteristics of the financial instruments, such as the rinciples of Gustomer-Orientated Business Gonduct Suppl Principle 3: Handling of Financial Prod he Time of
complexity and risks of the products, and coordinate information so that the financial operators involved in the sale of the 16, Handiing of Financial Prod e Time of Npplementary Principle 3: Handing of Financial Products at the Time o
financial instruments can fully understand them. . Handling of Financial Products at the Time of lanufacturing
Manufacturing (Supplementary Principle 3)
Policy in relation to Principles of Customer—
Orientated Business Conduct Actions and Status Report Regarding Customer—Orientated
Business Conduct
Financial firms involved in the formulation of financial instruments should verify whether the financial instruments The Hongkong and Shanghai Banking Corporation
S b [ Note1| they formulate are medium- to long~term sustainable products and the reasonableness of risk, return, and cost Conducted Limited, Tokyo Branch's Policy in relation to 2. Our Action Plan and Status (As of 1 November 2025)
vy under an appropriate validation period that does not create arbitrariness Principles of Customer—Orientated Business Conduct.
®i Supplementary Principle 3: Handling of Financial Products at the Time of
" 10. Handling of Financial Products at the Time of Manufacturing
e Manufacturing (Supplementary Princile 3)
» )
o ) . Policy in relation to Principles of Customer—
o entifying the attributes of an expected customer. a financial business operator engaged in the composition Orientated Business Conduct Actions and Status Report Regarding Customer-Orientated
e of financial instruments should clearly determine the attributes based on the customer’s asset status, transaction fouions and St
experience, knowledge, transaction purpose, needs, etc. according to characteristics of the financial instruments,
s such as complexity and risks of the product. It should also pay attention to possible sales methods as needed., In The Hongkong and Shanghai Banking Corporation
! Note2| " . Conducted Tokyo Branch’s Policy in relation to 2. Our Action Plan and Status (As of 1 November 2025)
doing s0, customers who should not purchase the product (for example, customers with the purpose of securing the e
ing ; ple, cu ! Principles of Customer-Orientated Business Conduct
principal for products that may damage the principal) should also be identified. In addition, the Company should ) )
Tor pre T T : G0 Supplementary Principle 3: Handling of Financial Products at the Time of
carefully identify more detailed assumed customer attributes by examining the types of financial instruments that N o
Y g inst 10. Handiing of Financial Products at the Time of Manufacturing
are designed to meet customer needs and whether they are appropriately reflected in the financial instruments. -
Manufacturing (Supplementary Principle 3)
To provide customers with optimal financial instruments as a whole, financial operators involved in the formulation of| Policy in relation to Principles of Customer-
o » a . 12 ope Orientated Business Conduct Actions and Status Report Regarding Customer—Orientated
financial instruments should, when identifying the needs of customers and identifying the attributes of customers, Business Conduct
engage in information coordination with financial operators involved in the sale of financial instruments and, if
necessary, conduct surveys to ascertain the actual situation, depending on the characteristics of financial The Hongkang and Shanghai Banking Gororation .
Note3 Conducted Limited, Tokyo Branch’s Policy in relation to 2. Our Action Plan and Status (As of 1 November 2025)
istruments, such s product complexty and risk, I adtion, fom the perspective of erhancinthe cffetiveness e
Principles of Customer—Orientated Business Conduct
of r the of financial i should be made in advance regarding . .
Supplementary Principle 3: Handling of Financial Products at the Time of
information, ote, that should be cooperated it fmancial business operators angaged m the sale of fnancial ) o
10. Handling of Financial Products at the Time of Manufacturing
instruments. N
Manufacturing (Supplementary Princile 3)
[Post-Origination of Financial Producu] Policy in relation to Principles of Customer—
Financial institutions involved in the of financial i should verify whether the product Orientated Business Conduct A 4 Status Report Regarding G Orientated
characteristics expected when the financial instruments were furmulated are secured, and use the results to improve and B““”‘s 3’(‘: sﬂf"s teport Regarding Customer-Orientater
review the financial instruments. They should also use the results as necessary to review the entire product governance The Honghan and Shangha Brking Oeroration usiness Conduct
system, including the process of product formulation, provision, and management. Conducted ‘okyo Branch’ s Policy in relation to 2. Our Action Pl d St (As of 1 N ber 2025)
In addition, in order to realize the best interests of customers as a whole, it is necessary to veify whether the customer Prinoiples of Gustomer-Orientated Business Condust ur Action Plan and Status (As of 1 November
s p |attributes assumed as the target of sale match the customer attributes actually purchased, etc. by information cooperation Supol Principle 4 Post-Origination of Fi | Prod
ur w.m ﬁnancla\ business operators involved in the sale of financial instruments, and use it to improve the operation and 11. Post-Origination of Financial Products upplementary Principle 4: Post-Origination of Financial Products
o i |pro of products as necessary, and to improve the composition of financial instruments thereafter. (Supplementary Principle 4)
o
e
i Policy in relation to Principles of Customer—
me f ;
ol Finanial firms involved in the of financial i should Verify whether the balance of Orientated Business Gonduct Actions and Status Report Regarding Customer-Orientated
ne costs is iate under an appropriate period of veri that does not create arbitrariness., If the Business Conduct
The Hongkong and Shanghai Banking Gorporation
¢, | ot {Brovsin of added value intended tobe providd by the financilinstruments cannt be schivd, th fnancia GCondusted e et o e orpes
a instruments should be improved, merged with other financial for advancet V. Y 2. Our Action Plan and Status (As of 1 November 2025)
]

Supplementary Principle 4: Post-Origination of Financial Products




Note2|

A financial msmutlon engaged in the formulation of financial instruments should be provided with mfermauon

for after the of the financial i , depending on the of the
financial instruments, such as complexlw and risk of the instruments., The content of information Imkage should be
effective from the viewpoint of u it to provide better financial products to customers.
information on the customer attrlbutes actually purchased, there may be complaints from customers and sales
status, for example., If financial institutions involved in the sale of financial instruments are unable to provide
information, they should consider reviewing the method of selling financial instruments as necessary., In addition, the:
verification results based on the information obtained from the financial operators involved in the sale of financial
instruments should be returned to the financial operators involved in the sale of financial instruments as necessary.

Conducted

Policy in relation to Principles of Customer—
Orientated Business Conduct

The Hongkong and Shanghai Banking Corporation
Limited, Tokyo Branch’s Policy in relation to
Principles of Customer-Orientated Business Conduct

11. Post-Origination of Financial Products
(Supplementary Principle 4)

Actions and Status Report Regarding Customer-Orientated
Business Conduc

2. Our Action Plan and Status (As of 1 November 2025)

Supplementary Principle 4: Post-Origination of Financial Products

Note

When a financial institution involved in the of financial it should also
examine the investment of the outsourcee and, based on the results, improve or review the financial instruments as
necessary., Information that links financial firms involved in the formulation of financial instruments and financial
firms involved in the sale of financial instruments should also be linked to outsourcers as necessary.

Not Applicable

Policy in relation to Principles of Customer—
Orientated Business Conduct

The Hongkong and Shanghai Banking Corporation
Limited, Tokyo Branch’s Policy in relation to
Principles of Customer—Orientated Business Gonduct

11. Post-Origination of Financial Products
(Supplementary Principle 4)

(Explanation on the non-applicability)

Policy in relation to Principles of Customer—Orientated Business Conduct

The Hongkong and Shanghai Banking Corporation Limited, Tokyo Branch”
s Policy in relation to Principles of Customer—Orientated Business
Conduct

11. Post-Origination of Financial Products (Supplementary Principle 4)

—ersei--vevcan

[Provision of Easy ion to
Financial nstitutions involved in the formulation of financial nstruments should provide customers with clear nformation on
their operational and product governance systems so that they can select better financial instruments.

Conducted

Policy in relation to Principles of Customer—
Orientated Business Conduct

The Hongkong and Shanghai Banking Corporation
Limited, Tokyo Branch’s Policy in relation to
Principles of Customer-Orientated Business Conduct

12. Provision of Easy-to-Understand Information to
Customers (Supplementary Principle 5)

Actions and Status Report Regarding Customer-Orientated
Business Conduct

2. Our Action Plan and Status (As of 1 November 2025)

Supplementary Principle 5: Provi
to Customers

ion of Easy-to-Understand Information

Notel

A financial institution engaged in the formulation of financial instruments should provide customers with information
on its tr with the of individual financial instruments, either by itself
or through a financial institution engaged in the sale of financial mstruments as necessary., For example, wit!

respect to financial instruments for which the judgment of the person who makes the investment is important, the
person responsible for the investment or the person who is for the should be
provided with their name, business performance, investment philosophy, etc., or the composition and business
performance of the investment team, etc., with the consent of the person in question, according to the business
model of the financial business operator.

Not Applicable

Policy in relation to Principles of Customer—
Orientated Business Conduct

The Hongkong and Shanghai Banking Corporation
Limited, Tokyo Branch’s Policy in relation to
Principles of Customer—Orientated Business Gonduct

12. Provision of Easyto-Understand Information to
Customers (Supplementary Principle 5)

(Explanation on the non-applicability)
Policy in relation to Principles of Customer—Orientated Business Conduct

The Hongkong and Shanghai Banking Corporation Limited, Tokyo Branch”
s Policy in relation to Principles of Customer—Orientated Business
Conduct

12. Provision of Easy—to-Understand Information to Customers
(Supplementary Principle 5)

Policy in relation to Principles of Customer—
Orientated Business Conduct

Actions and Status Report Regarding Customer-Orientated
Business Conduct

Financial involved in the of financial should also provide easy—to-understand The Hongkong and Shanghai Banking Corporation
Note2) about the of financial in with financial involved in Conducted ed, Tokyo Branch’ s Policy in relation to 2. Our Action Plan and Status (As of 1 November 2025)
the sale of financial instruments. Principles of Customer-Orientated Business Conduct
Supplementary Principle 5: Provision of Easy-to-Understand Information
12. Provision of Easy-to-Understand Information to to Customers
CGustomers (Supplementary Principle 5)
[Contact]
Department Compliance
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03-5203-3000




